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TIM MCMURTRY, 37
Account Executive, Mueller

The one-time assistant to Com-
mon Council President Willie
Hines is well-connected politi-
C’&.‘L‘l)*’ and has become da ke_'y op-
erative for Mueller Communi-
cations. His high success rate
with clients can be attributed

to an analytical nature, explains
H. Carl Mueller, president and
owner of the communications
company. “What I like about
Tim is that he’s always thinking
and always asking questions,”
says Mueller.

McMurtry also gives back to
the community as a youth pastor
at the World Outreach & Bi-
ble Training Center and by serv-
ing on the boards of Milwaukee
World Festival, the Potawatomi
Community Foundation’s advi-
sory committee, and the Sereni-
ty Inn,a mission of the Milwau-
kee Lutheran Coalition.

Milwaukee, says McMurtry,
could be the next great Ameri-
can city. “It’s poised to take the
next step,” he says. (EH)



